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Ostii | @AskOstii -

'l A pleasure @anartfulscience

Love your work. We need more like it. Such a
pleasure to interact with your website :)

Q (a L Oy

Rachel Lerch
@rachelwebdesign

This London web designer's site deserves a
look - great example of functional &
attractive design. @anartfulscience

kim printz [/ ™
Follow ]
@paperwerksart p. A

@anartfulscience That, sir, is a superbly
written biol

- Mauro Moro
@worldofmauro
@anartfulscience Hi Stephen your #website
works like a charm. At a first look it looks
beautiful and intuitive. | will explore it more..

logos.ai @logos_ai
) #Brandpositioning is much more than just
what you stand for in the market. It'll decide

whether or not clients/customers choose you or
your competitors. Here's how to position a brand

that clients will love! {2 buff.ly/2CEEFW1 Via
@anartfulscience #branding

And thanks for the Retweet of Swipefile Stephen
@anartfulscience

| just realised | have not featured your website
anartfulscience.com—one of my favourites on
the entire web and a big inspiration for my own
site—in the Home Pages Collection.

Will get onto it this week!

i MH Creatives e ™
i L Follow ) o~
: @MH_Creatives . oy

@anartfulscience Like your stuff dude!

< Follow ) ~

o Ginger Bisek ( Foow ) v
. \ J
@gingerdoe - g

Wow @anartfulscience - great copy in your
mini Twitter bio. Following you just for that!
Nice #copywriting - tight...

Julian Summerhayes 4 ™
- | Follow ] v
@JuSummerhayes h. vy

Replying to @anartfulscience
Love your site. | really enjoyed the back story
too. Have a great day. Julian

nischnasch 'd N
- | Follow ] v
' @nischnasch p. S

@anartfulscience Love the way your site
reads, and operates. No fluff, strictly
function. Effortless wit & charm also noted.

Cohesive @wearecohesive -
Replying to @SonjaNisson and @anartfulscience
We are already massive fans of this!

O 1 n O 1
Sonja Nisson @SonjaNissoi - sur 21, 2ul7
Aha! You found it too? It's lush isn't it?
Q 0 Q 1
Q3 0 70 s 9021
o HeX Productions e ™
L Follow ] W
@HeX_Productions h S
Replying to @smashingmag @anartiulscience

Great article guys!

From: Elliot Jay Stocks

To: Stephen Shaw
Hi again Stephen,
This is really good. | might use it in a talk I'm doing at the

moment. Tell me a bit more about this project — | gather
it's a work in progress?



Ashley Fletcher
24 November at 19:11 - Buffer - &

A beautifully illustrated guide to "mobile-first, content-first,
typography-first" web site design.

IT Enquirer
To: Stephen Shaw

You're very welcome, Stephen. It was a joy reading it and a

feast for the eyes.
You too enjoy the day!

nuSchool @nuSchooler - Apr 14, 2018
If you believe #website attention and #engagement is a

valuable resource, then tools that help you conserve that

resource are likewise valuable. Typography First is one of those

tools.
buff.ly/2Hz9i1p

Ostii

Great article—and beautifully presented as usual
—by Stephen Shaw @anartfulscience about
Preeminence Marketing...

Why you need hit 11 with your website marketing
strategy!

Limelite Technologie
@LimeliteT

Replying to @anartfulscience

@anartfulscience The wow effects used in
the website are highly Rich.This website is a
benchmark for designers and developers.

Kyle Courtright @kcourtdesign -

A nicely designed, data-driven guide on typography
and discovering "the perfect readability"
@typographyfirst #type #typography

Jason Pamental
@jpamental

Ramsay sent you a Direct
Message. ‘!'

Great intro to #typography on the web from
@anartfulscience & @gminers - thanks for

including me!

anartfulscience.com/Typography-Fir...

#design #ux

TechPORTFOLIO @TechPORTFOLIO - 2h

rorrouio If you want people to read your content, a

typographic-first #design approach is crucial
» newsr.ms/ftT8IN1 via @anartfulscience

Tommy Lewis ©TommyLee - Jan 19

This typography-first site by
@anartfulscience is rad! All designers should
bookmark. Thanks for the find @mor10.

ﬂ Margit Tennosaar

¥ @margittennosaar

Typography-First. Tody's WOW page!
@anartfulscience #practicedaily
#learningbydoing #typography

Sonja Jefferson
To: Stephen Shaw

Absolutely stunning piece of work. Brilliant stuff
Stephen.

I'll share it widely.

IBM Cloud Canada ol N o
BIBMCloudCA \ oW

If you want people to read your content, a typographic-first
#design approach is crucial P newsr.ms/IvfsXN9 via
@anartfulscience

£ a Ewelina Nowakowska (she/her) @redsaw...
&;' An intricate guide to designing a better reading experience
with focus on typography via @anartfulscience #ui #ux
anartfulscience.com/Typography-Fir...

/__\"- Smashing Magazine @

» @ @smashingmag
A growing web designer's guide to
typography-first, with practices and

good type reminders, by
@anartfulscience. anartfulscience.com/



“THE SECRET PockeT OF ProPLE”

Is it possible to create a compelling
digital marketing experience that your
prospects will actually thank you for,
even share with their friends?

The answer is yes!

And the solution is quite simple ...

User:

145,766.67%

4376vs 3

y

Number of Sessions per

11.04%

User

New Users

218,450.00%

4371 vs 2

o

Pageviews

121,320.00%

161,866.67%

4859vs 3
o—



“THE SECRET PockiET OF PEOPLE”

Make it truly valuable!

Create your marketing geared around imparting
knowledge.

Sharing a winning idea.
Solving a really nagging problem.

Changing someone’s day for the better ..

@JuSummerhayes

Julian Summerhayes 4 ™
( Follow | -~
M A

Replying to @anartfulscience

Love your site. | really enjoyed the back story
too. Have a great day. Julian

If you want to build something — anything —
that will still be relevant and still be sharable

and clickable and rankable, you have to focus on
delivering something that deserves to be still be
there at number one a year (even two or three years
from now).



“THE SECRET PockiET OF PEOPLE”

You know this of course.

You reward those rare companies who really wow
you with valuable content with the very stuff that
guarantees their currency and longevity: respect.

When you come across something special that
knocks you off your feet, when you recognise a real

bona fide authority, your respect for it as a resource
doesn’t end there.

Respect is the bedrock of trust a rare
commodity these days.

With respect and trust in place, next comes a sense
of obligation to share the treasure with others ..

To: Stephen Shaw Details @

Absolutely stunning piece of work. Brilliant stuff
Stephen.

I'll share it widely.

Sonja



“THE SECRET PockeT OF ProPLE”

Q Sam Davis

¢

1 know, it’s an ego thing: we want other people to ‘like’
us for sharing the really good stuff.

So if you already know it when you see it, why aren’t you
going out of your way to profit from it?

Shared URL Sessions % Sessions
1. anartfulscience.com/ 8116 |_ 78.10%
2. anartfulscience.com/ s6g8 [ 5.47%

6 Nigel McHugh
Fantastic hooked me in I've only stopped reading your post to comment I'm going That is a slick page. Very, very slick. «
back now to read the rest ’ ! ’
Like Reply 1w ) Like Reply

Ostii Ananda

e Stephen Anthony Shaw Author
Sam Davis thanks mate. The feedback makes spending the hours on those
words worth it!

Which was your favourite? Would help me zone in.... See more

¥

Beautiful page. and beautiful website.
Like Reply

Adam Bennett

¢

Like Reply 1w
Great work Stephen
Kerstin Ide
Caught my interest as well right of the bat. Great topic! Like Reply
Here's my fav title/subtitle:... See more i
ke meplv O l* y  Shawn Lim
Ike e v . .
e Py T whoal! this is amazing
Stephen Anthony Shaw Author . o 2
¢ Kerstin Ide sooocooooooo helpful! Like Reply
What's yours? I'll feedback = ‘ ! L Y Hector Omar Velez
Like Reply 6d Awesome thanks for sharing
Karen Lee Mack Like Reply
They are all so good. I'm torn beween the first two titles and the last two subtitles.
lite Reply 6d (&) . Michael Oon o
Well Done, you are an inspiration
e Stephen Anthony Shaw Authar
Thanks Karen 22 much appreciated!! Like Reply
Like Reply 6d ° Barbara DiLucchio
Julie Browne That's really great!
| like the 4 degrees of newness. Very catching )
Like Reply
Like Reply 6d .
Stephen Anthony Shaw Author 1:3, Neil Sheth

Thanks Julie Browne .. think I'm going to run with that angle +:

Like

Wow, how long did this take to create?

Reply 5d Like Reply
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THE SECRET POCKET
OF PEOPLE

SELLING EXPERIENCE

How I increased my website traffic by +218,450%
(without paid ads). — True Story.

THINK OF YOUR HEROES

The heroic new way to drive organic traffic to your
website.

PULLIN,G BACK THE CURTAINS ON THE
WORLD § MOST SUCCESSFUL ONLINE
BRANDS

How Elise Bauer generated $14M worth of organic
traffic. (For $o!)

SUPERSTARS AREN’T BORN, THEY RE
FORGED BY THE LIGHT OF OTHER
SUPERSTARS

How Jamie Oliver created uncontested market space
in an overcrowed market - using plain old common
sense.



CONTENTS

54 WHAT I LEARNED FROM 20 YEARS OF
CONTENT MARKETING

Scaling up for maximum impact using “The Golden
Sequence”.

6I SAY GOODBYE TO WRITER’S BLOCK

3 steps that turn you and your online brand into a
levitating, industry-defining Yoda.

STEP I. PREPARE FOR INFLUENCER

64 GREATNESS

How to identify the most insightful high ranking
posts written by influential people in your niche.

72 ‘S‘TEP 2. LAY THE GR’C’)UNDWORK TO
SPREAD THE WORD

How to reveal “The Secret Pocket Of People” most
likely scream and shout about your brand. (The
answer of course, is not your customers.)



CONTENTS

81 STEP 3. INFLUENCE YOUR INFLUENCERS

How to transform your blog into a stunningly
engaging, eminently shareable, page 1 promotional
feast.

9 8 TYPOGRAPHY FIRST

Powerful ways to make your website more readable,
usable, shareable & loveable.

118 MASTER THE 20 HIDDEN SUBTLETIES

Search engines love it. Readers love it. As a result,
your website will become more profitable.

13 9 READER PERSONAS

Gain insights into your customer’s expectations.
Know not just what content they like, but how to
leverage those reading preferences too.



CONTENTS

:[54 THE FIVE DIMENSIONS

Let it change hearts and minds.

8 REVOLUTIONISE YOUR WAY OUT OF
I 9 RECESSION

What you can learn from the cereal wars of The
Great Depression.

T 9 5 “THE CATCH”

There’s always a catch. If no one is talking about
you, or linking to you, Google won't bite either.

]:99 WHAT TO DO IF YOU DON'T WANT TO
SEEM PUSHY

The right way and the wrong way to promote your
content. Break through the messaging blind spots
and reach your intended targets.



CONTENTS

206 HE WHO DEFENDS EVERYTHING,
DEFENDS NOTHING

If you feel the difference, so does your audience.
Ignore this basic human instinct at your own risk.

ZII ] BELIEVE GREAT MARKETING IS LIKE A
GREAT MOVIE...

Just for those that don’t know me.

2]:6 STANDING ON THE SHOULDERS OF
GIANTS

Acknowledgments. Rafael Araujo & Stuart Shaw.

225 THE END

What if that’s where your brand story ‘really’ begins?

No part of this publication may be reproduced in any form or by any means, electronic,
mechanical, photocopying, recording or otherwise without the prior permission of the publisher
or in accordance with the provisions of the Copyright, Designs and Patents Act 1988 or under the
terms of any licence permitting limited copying issued by the Copyright Licensing Agency.

Published by: An Artful Science Ltd.
J Royal Herbert Pavilions,
London, SE18 4PS, UK



b))

SELLING EXPERIENCE

(46

How I increased my website traffic by

+218,450% (without paid ads).



SELLING EXPERIENCE

Back in November 2014, with
a burgeoning client list for
my web design skills, 1 had a
kind of revelation:

] was designing an aesthetic experience first, when
first and foremost 1 should all along be designing a
reading experience.

Value $14M CPC $0

QOrganic search Paid search

Backlinks Ref. domains Keywords Traffic Keywords Traffic

2.5M +736K 1 11K +13.1K 1 2M +27.5K 19.7M +B07K 0 -2 0 -3

All time 48.4M All time 243K Top 3 101K -1.8K Value $14M +150K Ads 0 -2

So 1 literally stopped designing anything.
Period.

I bought every book worth its salt on content
marketing, copywriting and typography.

Watched countless gurus. Attended courses. Drilled
down to the essence of modern readability.

14



SELLING EXPERIENCE

And I'm talking years of relentless study, way beyond

the 10,000 accepted Jedi making hours Gladwell
propounds.

And then I decided to test my Typography First,
Design Second theory out on my fellow designers,
who quite naturally might be a little sceptical (if
curious) of my conversion to type.

TWEETS FOLLOWING FOLLOWERS LIKES

7,138 527 5,685 3,602

Tommy Lewis @ TommylLee - Jan 19

This typography-first site by
@anartfulscience is rad! All designers should
bookmark. Thanks for the find @mor10.

But with a difference:

] wanted to also test the idea (and with

it the profitability) of Selling Experience.

I5


https://bit.ly/3FyT8Ua

SELLING EXPERIENCE

SELLING
EXPERIENCE

*—o—0—0—& & @ L
4:00 AM 8:00 AM 12:00 PM 4:00 PM

Users New Users Sessions

145,766.67% 218,450.00% 161,866.67%

4376 vs 3 4,371 vs 2 4,859 vs 3

P P

See, part of my shift into words over imagery was
the nascent emergence of rich, long-form, expert
content being put out there by people in many
different businesses and fields.

The idea is simple:

If you're a master of something —
anything — the more detailed the
information you share about it, the
more people will respect, engage, link
back to, share — and, ultimately buy —
what you do.

8:00 PM

10



SELLING EXPERIENCE

But you have to put that down in words (sure,
backed up by nice graphics and video etc, but words

first).

1. = facebook.com 4,134 (17.66%) 56.43% 2,333 (15 Fic1

2 5 (direct) 2814 (620%  65T1% 2506 (1708 TRAFFIC
SOURCE

3. = (direct) 1,864 (7.96%) BATI% 1,579 (1076
Traffic report from

4 Z  m.facebook.com 1,384 (5.01%) 91.62% 1268 (20t ff P f
Facebook, Direct,

5. 2 forwebdev 1057 (4.51%) 60.08% 635 (13 For Web Dev,

6. s teo 975 (4.16%) 64.82% 632 (43 Twitter, Reddit.

7. o twatter 612 (261%) 4T06% 288 [ on

8 & (direct) 535 (2.29%) 2374% 127

9. = {direct) 531 (2.27%) 62.34% M e

10 ¥ reddit.com 449 (1.92%) 93.76% 421 23

And you have to make sure it’s bulletproof honey for
“The Secret Pocket Of People” to link back to and
share with their audiences.

Kyle Courtright @kcourtdesi...

A nicely designed, data-driven guide on
typography and discovering "the perfect
readability" @typographyfirst #type
#typography

17



SELLING EXPERIENCE

So instead of just putting a few paragraphs of info
about my new fangled typography skills on my
existing web design site, 1 decided to spin off all
my ideas into one self-contained long-form, learn
everything you need to know blockbuster of a
section.

If you believe brand attention is a valuable resoutrce, then the
tools that conserve that resource are likewise valuable.

Typography-First™ is one of those tools:.

TYPOGRAPHY-FIRST

But the question still remained. Could
I sell my new expertise and experience
organically?

Would it get likes and shares and social chatter and
backlinks and Google ranking — and following on
from that, would it also lead to a new list of clients
sold on my experience and sold on my experience to
help them sell theirs?


https://bit.ly/3XuUnvF

Fingers crossed, I then
put it out there ...



Note. The average
‘cost per click’ in
Google or Facebook
is anywhere between
£2-5.

(Keep that cost in your head.)

New book coming soon. Join the
waitlist to secure your copy.

https://anartfulscience.com



https://bit.ly/3ClbPKh
https://bit.ly/3ClbPKh
https://bit.ly/3ClbPKh
https://bit.ly/3ClbPKh
https://bit.ly/3ClbPKh

